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How Helm build better relationships

Helm Specialist Recruitment joined The Hoxo Academy earlier this year and,
after adopting The Personal Branding Bootcamp methodology, saw an
increase in brand awareness, trust, and new business relationships - as
well as the rejuvenation of existing and legacy clients.
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“Saying you're different from your competition
and actually being different are not the same.

Developing our personal brand was paramount if
we were going to break the mould within our

sector.”

- Stine Martinussen, CEO of Helm Specialist Recruitment
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Overview

Helm joined the hoxo academy in Aug 2021, at which point were at 11 people as they approached their 2nd anniversary. They work within the
shipping and maritime sector, and each consultant has a niche focus within that market.

The team were already creating content, albeit with minimal direction: they posted when they had something to post, but weren't fully aware of
the intricacies of the LinkedIn algorithm.

Helm needed a way to set themselves apart from their competition. CEO Stine Martinussen believed there was a better approach to generating
awareness that didn’t revolve around KPI driven cold calling.
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Solution

Since completing the Personal Branding Bootcamp For Recruiters, the
whole company’s approach to Linkedin has changed dramatically.

The team have completely bought in to the training. They follow the
Personal Branding Bootcamp methodology, regularly post content
specific to their target audience on Linkedin, and have updated their
individual profiles to function as more effective lead magnets.

Helm implemented KPIs around Linkedln content and make sure their
teams are consistent with adopting The Hoxo Academy
methodologies on a daily basis.

Now, instead of merely reading industry news and updates, they're
the ones leading the conversation. LinkedIn is no longer just a job
board or extension of the CRM, it's what it was always meant to be: a
powerful networking site.

In the words of Stine: “Needless to say, we're all the better for it.”
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Conclusion

Helm have secured a considerable amount of inbound business they
otherwise would’ve missed out on, if not for following The Hoxo
Academy methodology and building a business winning brand on
LinkedIn.

They've strengthened existing relationships and renewed several
legacy clients through consistent processes and content that builds

trust across the market.

Now when they're having conversations, most of them start along the
lines of: “Oh | know you! | follow your posts on LinkedIn”.

Thinking about joining The Hoxo Academy? Here's the final word from
Stine:

“Deciding whether to invest in the Personal Branding Bootcamp is
like deciding between growth and stagnation”

hoxomedio.com/acodemy



Team success

“Made a post straight after training based
off of using the headline as something to
pull in engagement (maybe even a little
controversial) and attention. 24 hours later
it's sitting at 7k+ views, 36 likes and 19
Comments. By far the most amount of
engagement | have ever had on any post in
5+ years on the platform.

The kicker comes when a high level potential
client DM's me as he didn't want to comment
on a publics forum:

we set up a call, he gives me a tonne of info
about the inner workings of his current
company and also informs me he is looking
to leave and sends me his CV. My first major
win and it's really given me concrete
evidence rather than just hope and faith!”

- Ross McGrane
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Dejana Drfjaca - 2nd
A I help connect talents within the Shipping and Maritime
industry in APAC. | Recruitment Consultant APAC at Helm.
3mo- ®
oday, | feel PROUD and EXCITED because | have received
 first business card!

he past 3 weeks have been wonderful as it is my first full-
ime job, and | am glad that Helm Specialist Recruitment
as the start of my journey. | have learnt different things suc

s how to write and post job ads and interviewing potential

-andidates while obtaining knowledge on the Shipping and
taritime Industry.

would like to thank Stine Martinussen for her guidance and
 supportive #TeamHelmies for the warm welcome and
elp during the onboarding process

low was your experience when you started your first full-
ime job? How did you feel when you received your business
ard?

oen2 18 comments - 4,800 views|

Leave your thoughts here. @
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Joyce G. - 2nd + Follow|
| create impact and business value through
brand storytelling

' 2mo - Edited - ®
* FIRST 3 WEEKS AT HELM SPECIALIST RECRUITMENT

A few months ago, | accepted a new challenge and a big
change in my life to join a start-up Helm Specialist
Recruitment and | cannot be more excited to join the team!

At Helm, | had the opportunity to work with great people and
create impact through brand storytelling.

Iwould like to thank Stine Martinussen Daniel Thompson
and my supportive Team #Helmies for the warm welcome
and help during the onboarding process. If you haven't hear,
about Helm Specialist Recruitment yet, you will hear more of
itt

#LinkedInFam: What were some of your highlights and wins}
from this week? Let me know!

uitment #

Leave your thoughts here.
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https://www.linkedin.com/company/18014148

